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Welcome

Part resource guide
Part community news and storytelling hub
Part gathering place

Columbia Neighbors is where the university connects
with its local community, with an eye on shared
growth, being of service, and connection. 

Neighbors is

It is for everyone in the communities surrounding our
campuses in Upper Manhattan.

neighbors.columbia.edu

https://neighbors.columbia.edu/content/programs-resources
https://neighbors.columbia.edu/news


Neighbors
Channels

Website
Stories, Events,
Resources,
Construction Updates

E-Newsletter
1x/week

Social
Facebook, Instagram,
Twitter

Print
Monthly Bilingual One-
Sheet
2x/year brochure



Our Neighbors
Broadest scope: Anyone North
of 110th Street, river to river. 

Manhattanville 
Morningside Heights 
East Harlem 
Central Harlem 
West Harlem
Hamilton Heights and Sugar Hill
Washington Heights 
Inwood 
The Bronx 
Manhattan Valley 
Upper West Side 



Meet the Neighbors Team

Wilson Valentin

Associate Vice President,
Columbia News and
Columbia Neighbors

Kelly Moffitt-Hawasly

Director of Digital Content
Strategy, Columbia News
and Columbia Neighbors

Brandee Sanders

Associate Director of
Communications,
Columbia Neighbors

Maggie Barrows

Assistant Director of
Communications,
Columbia Neighbors

Janrey Serapio

Communications Officer,
Columbia Neighbors 



51.7%

The Neighbors Readership Survey captured the demographics, behaviors, and interests of our
readers as well as content insights. Here's a snapshot of key findings: 

Neighbors Readership Snapshot



Top topics of interest  include
local events and programs,

arts & culture, and social
impact stories.

51.7 percent of our readers
are neighbors/community

members with no Columbia
University affiliation.  

Local Events & Programs

 Arts & Culture 

Community Impact 

Top content types include
stories about Columbia-led

resources, events, news, and
community member profiles. 

Columbia Resources 
& Programs

Events & Public
Programs

Community Member
Profiles



Upper Manhattan stories that are not
under the bucket of Columbia
programming, in fact, may not be
affiliated at all with Columbia. 

COMMUNITY

Stories that are reflective of Upper
Manhattan’s commerce-focused
entrepreneurial ecosystem, arts,
events, and culinary scene. 

CULTURE

Stories at the intersection of Columbia
and community—creating transparency
around Columbia-led  programs and
resources for community members. 

CONNECTION

Amplifying Uptown voices, views,
and community stories.Content Strategy: 

The Art of Storytelling



Content Plan in Action: 
Top-Performing Stories

Three top-performing
Neighbors stories that
serve as examples of our
content buckets:
Community, Culture,
Connection 

Thrive Collective Uses the Arts 
 for Community Empowerment

The Harlem-based nonprofit Thrive
Collective empowers New York City youth
through arts education programs and
beautification projects.

Five Harlem Week Events to Add
to Your Summer Bucket List

 A roundup of must-attend local events
ahead of Harlem Week that sat at the
intersection of artistic expression,
wellness, and social activism.

Two Spectacular Columbia
Dyckman Institute Scholars 

A piece spotlighting the stories of Richi
Barua (CC'25) and Shaheed Ashraf Thabit
(CC'24), two Dyckman Institute Scholars
from Washington Heights and Inwood.



Collaborative, Direct,
and Actionable
Social Media

Quality over quantity Know the audiences and
dynamics of platforms

Highlight public events,
Columbia-community
connections like local
students, and Columbia being
a good neighbor

Don't limit yourself to
only Columbia content

We want to hear from you!
@ColumbiaNeighbors @NeighborsHub



Engage directly with partners and
stakeholders. Sharing, resharing, liking,
commenting, and collaborating on posts
helps expand your audience and theirs.

Social Tactic:
Build
Community



Make the key points easy to find. Don't
assume anyone is going to click links on
social: The most important message
should be in your post.

Social Tactic:
Clear
Connections



If you're inviting people in, make the
process seamless. Clean graphics with
clear information, easy registration, and
upfront details on cost.

Social Tactic:
Open Your
Doors



Events

neighbors.columbia.edu/events

Send it to Neighbors! We'll share it on our website
and social media. Events must be free or available at
an affordable price, and open to the public. 

Applicable events include concerts, exhibitions,
panels, screenings, workshops, youth programming,
fellowships for non-affiliates, etc. 

If you're unsure if your event qualifies, feel free to
send it anyway.

Before you submit: 
Do you host public events or community
programming? 

Make sure the event text is clear and
community-friendly

Add essential information: host,
contact, registration link, venue,
accessibility, if identification is required

Consider how you can make community
members feel welcome at your event



Print Products

The Neighbors Bulletin is published monthly on
our website, placed in our e-news, and printed
out and distributed around the Manhattanville
and Morningside campuses.

The Neighbors print newsletter is produced
every semester typically in time for
Manhattanville Community Day. 

Monthly Bulletin

Monthly Bulletin Newsletter

Seasonal Newsletter

neighbors.columbia.edu/content/about-us



Email us!

We want to hear what you're up to
and share it with our neighbors.
Here's how we can start the
conversation.

How to Share With Us

Have an already-published event,
piece of content, or social media
post that you think would be of
interest to our neighbors, share
through this form and mark
Neighbors/Harlem Community
under "Who's the Audience?"

http://bit.ly/3xzHTav 

Promotion Request Form

Tag us on social media for
amplification of community
stories.

Facebook/Instagram: 
@ColumbiaNeighbors

Twitter:
@NeighborsHub

Tag us! Community Partnerships

Launching a new program, know
someone in your office with an
interesting neighborhood
connection, publishing research
applicable to the community, but
don't know where to start?

Email:
neighbors@columbia.edu

Curious about the Community
Advisory Council, the Community
Benefits Agreement, or specific
programming/partnerships? 

Email:

communityaffairs@columbia.edu



















Brainstorm!
How do YOU approach
community storytelling and
partnerships in your work now?

What challenges do you face in
engaging our neighbors in your
work?

What are upcoming editorial
priorities? 

     Let's brainstorm a community 
     content angle. 



1 2 3

Let's Stay
Connected
Here are some specific priorities for us over the coming
months! We'd love to hear your ideas around any of
these themes.

Do you know any
soon-to-be
Columbia
graduates with
community
connections? We'd
love to interview
them!

Manhattanville
Community Day is
on May 20, 2023
from 12 p.m. to 4
p.m. Help us spread
the word!

Know a colleague
who is active in the
local community or
a neighbor leading
social impact
initiatives? Share
your  local spotlight
ideas. 



Email us!

We want to hear what you're up to
and share it with our neighbors.
Here's how we can start the
conversation.

How to Share With Us

Have an already-published event,
piece of content, or social media
post that you think would be of
interest to our neighbors, share
through this form and mark
Neighbors/Harlem Community
under "Who's the Audience?"

http://bit.ly/3xzHTav 

Promotion Request Form

Tag us on social media and
we'll reshare.

Facebook/Instagram: 
@ColumbiaNeighbors

Twitter:
@NeighborsHub

Tag us!

Curious about the Community
Advisory Council, the Community
Benefits Agreement, or specific
programming/partnerships?

 Email:

communityaffairs@columbia.edu

Community Partnerships

Launching a new program, know
someone in your office with an
interesting neighborhood
connection, publishing research
applicable to the community, but
don't know where to start?

Email:
neighbors@columbia.edu


